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Agenda: August 18, 2021

Financials: Q2 and first half year 2021
BICO — leading the Bio Convergence revolution

Acquisitions during Q2: Nanoscribe, Visikol and Discover Echo

Q&A session
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In five years, we have built a world-leading Group that offers
something truly unigue — namely a Bio Convergence revolution

2016 »r 2021

CELLINK = bioprinting

Bioprinting

7 employees

TAM, $1.4Bn+

20 laboratories

5 publications

Market Cap MSEK 645

BICO = Business Areas and Group companies

Bio Convergence

900+ employees

TAM, $150Bn+

2,000+ laboratories

1,850+ publications

Market Cap BSEK 32.4*




BICO
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Financials: Q2 and V4
first half year 2021.




Increased net sales of 628% driven by M&A and organic
growth of 95% and a positive EBITDA in Q2.

Netsalesamounted to MSEK
293.1 (40.2),
an increase of 628% (36).
Organicgrowth
was 95% (8).

Netsalesamounted to MSEK
422.6 (78.2),

an increase of 440% (46).
Organicgrowth
was 79% (15).

EBITDA amounted to MSEK -
24.3 (-21.7), correspondingtoa
margin of -5.8% (-27.7)

Profit/loss forthe period

amounted to
MSEK -50.5 (-4.8).

Profit/loss forthe period

amountedto
MSEK -98.3 (-38.3).

-

The gross margin amounted to
69.1% (70.2). The gross margin
for the companies that was
alreadyincludedinthe
comparison period amounted to
75.9%.

Netsales from consumables
amounted
to MSEK 61.6 (8.6),
an increase of 616%. The share
of total product sales was
23.4%.

Netsales from consumables
amounted
to MSEK 77.5 (13.1),
an increase of 491%. The share
of total product sales was
21.1%.



Net sales and SEK per share (LTM)

Q1 Q2 Qa3

FY2018/19
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Organic
Growth SEK per
Quarter share

16
95%
14

12 Strong organic growth and sales
development
in the second quarter.

Q3

FY2019/20
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Q1

Gross Profit and Margin (LTM)

Q2 Q@ 4 Qa1 @ a3 o

FY2018/19 FY2019/20

© BICO 2021, All rights reserved.

Continued strong gross profit growth in the
quarter. The change in gross margin is
attributable to a changed product mix through
the acquisitions.
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Net sales from consumables increased 616% and share
of total sales amounted to more than 22% in Q2

Consumables and proportion of product revenues from consumables (LTM)
MSEK
120 20%

18%

100 / 16%
80 P 14%
/ S~ 12%

60 10%

40 ‘___,_——”' 6%

4%

20
2%

0 0%
Q1 Q2 Qa3 Q4 Q1 Q2 Q3 Q4 Q5 Q1 Q2

FY2018/19 FY2019/20 2021

Consumables excluding hygiene products, rolling 12 months
— Proportion of product revenues from consumables excluding hygiene products
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- Organic growth per region Q2, 2021 vs. Q2, 2020

1 (share of sales perregion, %)

North America Europe

Asia
164% 16% 23%
(46%) (38%) o
(13%)
»
. RoW
561%
3 (3%)
;
x /
¥ v
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BICO — leading the
Bio Convergence revolution.
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“world’s biggest health challenges — through the

convergence of scientific disciplines such as

biology, engineering, computer science and &

robotics.
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A © BICO 2021, All rights reserved.

Preventing future pandemics
is contingent on the early
detection and monitoring of
infectious diseases.

9 out of 10 drugs in
developmentfail in clinical
trials. It can take 10 to 12
years to develop a new drug
at a cost of more than S2Bn.

A life is lost every hour of
the day due to lack of
organ transplants.
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Bio Convergence to fundamentally shift
the global healthcare industry

Bio Convergence Technological

Technological
Development

Development

</>

Materials Sciencgh Genetic
Therapy

Artificial Intelligence & Digitization of
BigData Biological Data

Biotechnology

Computing Biological Drugs
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Chemical Drugs

The 20t Century ‘ The 215t Century 2021 The 215t Century - The 20t Century




The Bio Convergence Market

Application areas $150Bn+

Bioprinting Biosciences ! Bioautomation

Single cell printing &
sorting
Light based -

S Sarint [} Multiplex OEM
:- Sl . manufacturing
NGS Library
Laser based Prep.
= s bioprinting
Omics Sample
Prep.
il
s
Live-cellimaging Diagnostics
Extrusion based )
bioprinting Tissues Bioreactors
The tissue engineering The cell line development The single cell omics market The Diagnostics market is
market is expected to reach market is expected to reach is expected to reach expected to reach $103Bn
$28.9Bn by 2027 $12Bn by 2027 $6.59Bn by 2027 by 2027
+14.2% p.a. +13.3% p.a. +15.8% p.a. +4.5% p.a.
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The BICO Group

12 companies |

Laboratory
Solutions

Bioautomation

Business Area Business Area Business Area

Bioprinting Biosciences Bioautomation
CELLINK?Z> CYTENA :» SCIENFON ¥
35 Offi Ces A BICO COMPANY A BICO COMPANY
MATTEK > CYTENA BPS » CELLENION >
& VISTKOL > DISPENDIX - GINOLIS >»
E Q)) AV ChEe ECHO 3>

900+ employees
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A Bio Convergence
Powerhouse

- The development agenda in R&D where we combine biology,
engineering, computer science and robotics.

. We can offer market-leading products, services and consumables which
can be combined to create customized workflows.

- Group synergies in terms of business opportunities, sales structure and
structural capital to increase and strengthen our market penetration.

= An innovative and entrepreneurial culture that permeates all the
companies, based on Future. Forward. Fast.

. BICO’s overall sustainability agenda, including clear and measurable
goals, will be launched during the coming year.

. A Group-wide M&A agenda focused on acquisitions that add value
through unique technology or service offerings that complement the
existing portfolio.

2
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Acquisitions during Q2:
Nanoscribe, Visikol and
Discover Echo.

'
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Acquired companies during the quarter

nono
scribe

A BICO COMPANY

EV/sales multiple

~3.1x

~MSEK 544 in transactionvalue
—35% /65% in shares/cash

Strengthen position inbioprinting and 2PP
technology

Strengthening 3D bioprinting offering and
enabling device miniaturization for a wide
range of applications, resulting in internal
capacity tofurtherexpand oursupply of
consumablesinall business areas

VISIKOL >

A BICO COMPANY

EV/sales multiple

~MSEK 159 in transactionvalue
—33%/67% in shares/cash

Offer more stepsin the process of developing new drugs
by combining Visikol® HISTO™ tissue reagent with cloud-
based technology for analysis, imaging with digital
pathology and

3D cell culture analysis.

The technology used for analysis involves synergies for
current customers withinthe Group, for example for
MatTek’s customersin 3Dtissues.

The Group also sees opportunities to continue to
develop strong service-related offerings within
Bioprinting.

ECHO >

A BICO COMPANY

EV/sales multiple

~5.5x

~MSEK 1,003 in transactionvalue
—11%/88% in shares/cash

~ Double digit EBITDA margin

The BICO Group offers products used in cell
culture research (e.g., in bioprinting, cell line
development or live cellimaging) and all these
customers could benefitfrom Discover Echo’s
product portfolio.

Potential for cross-selling and product packaging,
which can help growmost productlines in parallel
and increase the use of consumables offered by
BICO.




| Visikol and Bio Convergence

Visikol combines advanced imaging and cell culture tools with Aland image analysis to provide pharmaand biotech clients
theinsights they needto acceleratethe development of their therapeutics.

Slides and
3 Tissues

Advanced

Cell Culture Al and Image
Models Analysis

Insights Therapeutics Patients

VISIKOL >

}::- A BICO COMPANY

Potential
Therapeutics

BICO has entered the contract research market,
a $11.58Bn market growing approx. 8% CAGR.

Advanced
Imaging Tools

Datasets

-« p

B4 v
v Y
X >
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Next report

Q3 report 2021
November 10, 2021
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BICO

Isabelle Ljunggren, Head of Communications, il@bico.com, phone:+46 708 3008 90

Contactinformation
Erik Gatenholm, CEO, eg@bico.com, phone:+1 (650) 51555 66
Gusten Danielsson, CFO, gd @bico.com, phone: +1 (857) 332 21 38

www.bico.com/investors

InvestorRelations service and requests please contact: ir@bico.com
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Disclaimer

You must read the following before continuing. The following applies tothis documentand the information providedin this presentation by BICO AB (publ) (the “Company”) oranyperson on behalf of the Company and any
other material distributed orstatements made in connection with such presentation (the “Information”), and you are therefore advised to carefully read the statements below before reading, accessing or making any other
use of the Information. In accessing the Information, you agree to be bound by the following terms and conditions.

The Informationdoes not constitute or form part of, and should notbe construed as, an offer of invitation to subscribe for, underwrite or otherwise acquire, any securities of the Company or a successor entity or any existing
or future subsidiary or affiliate of the Company, nor should itor any part of it formthe basis of, or be relied on in conne ction with, any contractto purchase or subscribe for anysecurities of the Company oranyofsuch
subsidiaries or affiliates nor shallit orany part of it form the basis of or be relied on inconnection with any contract orcommitment whatsoever. Specifically, this presentation does not constitute a “prospectus” within the
meaning of the U.S. Securities Act of 1933, asamended.

The Information may notbe reproduced, redistributed, published or passed onto any other person, directly or indirectly,in whole or in part, for any purpose. The Information is notdirected to, orintended for distribution to
or use by, any person orentity thatis a citizen or residentof, or locatedin, any locality, state, country or other jurisdiction where such distribution or use would be contrary to law or regulation or which would require any
registrationor licensing within suchjurisdiction. The Information is not for publication, release ordistributionin the United States, the United Kingdom, Australia, Canada or Japan, or any other jurisdiction in which the
distribution orrelease would be unlawful.

All of the Information herein has been prepared by the Companysolely for use in this presentation. The Information contained in this presentation has not beenindependently verified. No representation, warrantyor
undertaking, expressed orimplied, is made as to, and noreliance should be placed on, the fairness, accuracy, completeness or correctness of the Information or the opinions contained herein. The Information containedin
this presentation should be consideredin the context of the circumstances prevailing atthat time and has notbeen, and will not be, updated to reflect material developments which may occurafter the date of the
presentation. The Company may alter, modify or otherwise change in any mannerthe content of this presentation, without obligation to notify any person of such revision or changes.

This presentation maycontain certain forward-looking statements and forecasts which relate to events and depend on circumstances that will occurin the future and which, by their nature, will have an impacton the

” u, ”n u ” u ” u »n o u ”n u o n o« ” u

Company’s operations, financial position and eamings. The terms “anticipates”, “assumes”, “believes”, “can”, “could”, “estimates”, “expects”, “forecasts”, “intends”, “may”’, “might”, “plans”, “should”, “projects”, “will”,
“would” or,in each case, their negative, or othervariations or comparable terminologyare used to identify forward-looking statements. There are a number of factors that could cause actual results and developments to
differ materially fromthose expressed or implied ina forward-looking statement or affect the extent to which a particularprojectionis realised. Factors that could cause these differences include, but are not limited to,
implementation of the Company’s strategy and its ability to further grow, risks associated with the development and of the Company’s products, ongoing research and development, the abilityto commercialize the
Company’s products, technology changes and new products in the Company’s potential marketandindustry, the ability todevelo p new products, the impact of competition, changes in general economy and industry
conditions andlegislative, regulatory and political factors. While the Company always intends to expressits best judgment when making statements about whatitbelieves will occurin the future, and although the Company
basesthese statements on assumptions that it believe to be reasonable when made, these forward-looking statements are not a guarantee of its performance, and youshould not place undue reliance on such statements.
Forward-looking statements are subject to many risks, uncertainties and other variable circumstances. Such risks and uncertaintés maycause the statements to beinaccurate andreaders are cautioned notto place undue
reliance onsuch statements. Many of these risks are outside of the Company’s control and could cause its actual results to differ materially fromthose itthought would occur. The forward-looking statements included inthis
presentation are made only as of the date hereof. The Company does not undertake, and specifically decline, anyobligation to update anysuch statements or to publicly announce the results of anyrevisions to any of such
statements toreflect future events or developments.
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